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The Obtainable Musts for Digital Marketing



What We’ll Cover Today

• Overview of Marketing in 2022
• Overview of Digital Marketing
• Perspective of proactive and supportive marketing
• How Digital Marketing fits within your marketing mix 

– and why you should use it
• Where to begin – the budget
• Where to go – the analysis, then the action



Encompasses more
than you may realize

Overview of
Marketing in 2022



No matter a credit union’s asset size –
marketing done “right” includes 
varying understanding & experience 
within the areas of:

• Strategic Branding 
• Strategic Marketing Planning
• Marketing Budgeting
• Project Management
• Social Media
• Digital Media

• Traditional Media
• Marketing Analytics
• Content Writing/Copywriting
• Graphic Design
• Email Marketing
• Website Management



Especially in the areas of:

• Strategic Branding
• Strategic Marketing Planning
• Social Media
• Digital Media
• Marketing Analytics
• Email Marketing
• Website Management

Source: https://www.davechaffey.com/digital-marketing-glossary/race-marketing-planning-model/



The consumer cycle

Awareness Interest Consideration Intent

Evaluation Action Onboarding Loyalty

Brand Knowledge Top of Mind Want to Act

Competitors Applied/Opened Support/Info Repeat & Referrals



Encompasses more
than you may realize

Overview of
Digital Marketing



What is Digital Marketing?

Digital Marketing, also called Online Marketing, refers 
to all marketing efforts that occur on the internet. 
Businesses leverage digital channels such as search 
engines, social media, email, and other websites to 
connect with current and prospective customers. This 
also includes communication through text or 
multimedia messages.

Digital Marketing is defined by the use of numerous 
digital tactics and channels to connect to consumers 
where they spend much of their time: online.

Source: https://blog.hubspot.com/marketing/what-is-digital-marketing



What does Digital Marketing include?



Why Digital Marketing?

Digital Marketing helps you reach a larger audience than 
you could through traditional methods and target the 
prospects who are most likely to do business with you. 

Additionally, it's often more cost-effective than traditional 
marketing, and enables you to measure success on a 
daily basis, while being able to pivot as you see fit.



Why Digital Marketing?

• You can focus your efforts on only the prospects most 
likely to do business with you

• It's more cost-effective than outbound marketing methods
• Digital Marketing evens the playing field within your market 

area, allowing you to compete with bigger FIs
• Digital Marketing is manageable and measurable
• It’s easier to adapt and change a Digital Marketing strategy
• Digital Marketing can improve your conversion rate and the 

quality of leads
• You can engage audiences at every stage of the consumer 

cycle with Digital Marketing



Perspective of proactive and supportive marketing
Available Marketing Channels

• Website support
• Branches & Signage support
• Branch TVs support
• Emails (Constant Contact) direct
• Quarterly eNewsletters direct
• Brochures support
• Staff Word-Of-Mouth and Cross Sells support
• Member Statements (Electronic and Paper) direct

• eStatement Email Notifications
• Statement Inserts
• In-Statement Ads

• On-Hold Messages support
• Social Media direct
• Direct Mailings direct
• Online & Mobile Banking Ads support
• Digital Marketing direct

support= passive; members come to it
direct = proactive; we go to members/potential members



Why you should use Digital Marketing
“I joined the credit union when my parents opened my savings account there.”

https://www.gohenry.com/us/

https://www.greenlightcard.com/

https://www.sofi.com/



Setting the foundation

Where to Begin –
the Budget



Budget 
Worksheet –
Example & 
Workshop



Digital Discovery
Proactive Measures

Where to Go –
Analysis & Action



Digital Discovery

• Analyze opportunities & improvements based on 
current online presence
• Website build
• SEO abilities
• Organic footprint
• Competitor comparison
• Keyword rankings

• Options for strategy development and platforms to 
use based on budget
• Alignment & targeting



Be Proactive
“Take a risk and keep testing, because 
what works today won’t work 
tomorrow, but what worked yesterday 
may work again. One of the few 
certainties in Digital Marketing is 
change. So, you can’t become 
complacent.”

~ Amrita Sahasrabudhe
Vice President Marketing at FastMed



THANK 
YOU!

Amy Herbig
CEO • The BA Group

amy@theBAgroup.com
507.403.7380

www.theBAgroup.com
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